
 Fox Freeze

Image Site Served Ad Banner

Native Ad Spec All dimensions required

LG CTV Home Launcher

• File Format PNG/JPG/GIF

• Dimensions 300x250

• Max Initial 
Load File Size 150kb

• Test Creative https://support.lgads.tv/test-page?category=Home%20Launcher

CTV Wedge Ad Units

• File Format PNG/JPG

• Dimensions 1440×1080

• Max Initial 
Load File Size 4 MB

• Design 
Template https://lgads.tv/wp-content/uploads/2021/08/lg-ads-wedge-template.zip

• Test Creative https://support.lgads.tv/test-page?category=Wedge

LG CTV Content Store Native Tiles

○ File Format PNG/JPG

○ Dimensions 970x250

○ Max Initial 
Load File Size

150kb

○ Test Creative https://support.lgads.tv/test-page?category=Content%20Store

LG CTV Carousel

□ File Format PNG/JPG for image, MP4 for video unit

□ Dimensions 1629x420

□ Max Initial 
Load File Size

30MB for Video, 4MB for Banner

□ Duration 15s or 30s



□ Test Creative https://support.lgads.tv/test-page?category=Carousel

Notes
Creative Restrictions - No alcohol clients. Static creatives are required for all creative 
submissions, including carousel video. Click to video will not be allowed due to poor 
user experience.

Halo Unit (optional)

File Format PNG/JPG

Dimensions 1840 x 230

Max Initial 
Load File Size 3MB

Test Creative https://support.lgads.tv/test-page?category=Halo

Notes
This is always linked to its home launcher (acts as a companion). Compatible with a 
GIF home launcher unit. Solid background preferred, avoid key content in the bottom 
left corner of the ad unit, avoid small font.

Tracking Options

Display 
Tracking

1x1 pixel - Click and Impressions Tracker for 3rd Party. Restrictions - We do not 
accept individual trackers for each ad unit, please provide 1 for all ad units. We will 
only accept more than 1 set of trackers for creative rotation and placement level.

Available Click 
Interaction

All click to App, DeepLink, Web, Image or Video. For video, see below for further 
specifications.

For Click to Video Interaction, Video Specs are

File Format MP4 (preferred), MOV or FLV

File Size 30MB raw asset

Aspect Ratio 16:9

File Dimension 1920×1080 or 1280×720 or 640×360

Submission Lead-Time and Delivery

Timeline Creative must be provided a least 5 working days prior to campaign commencement

Late 
Submissions Any late units may delay launch or affect total campaign delivery

Further Notes
Files related to alcohol, competitions and promotions, pharmaceuticals or any 
material damaging the user experience will be subject to additional review by FM. 
Wagering category clients are not permitted.

Additional Info

 This ad unit can be either Foxtel Media site served or 3rd party served.



 If banner is white - a one pixel border of a contrasting colour/tone must be present on all frames of 
the ad.

•

 Max x2 looping•
 No strobing allowed•
 Click through must open in a new tab or window•
 If you opt to replace a creative or add new creative for rotation on LIVE tags, please alert Foxtel 
Media ad operations to QC before deploying 

•

 CPU must have a max 20% load. Any ads submitted which cause excessive CPU load or hinder user 
experience will not be accepted.  

•

 Note: Foxtel Media reserves the right to request changes to content and/or implementation following testing 
if the above is not adhered to. Specifically Foxtel Media reserves the right to remove or reject any material 
which:

Is misleading, false or illegal and does not comply with state and national regulations;•
Contains but is not limited to sensationalised violence, crime or vulgar activity;•
Promotes stereotypes based on gender, race, sexuality or religion;•
Is provocative in nature and upsetting to the site audience or channel partner;•
Negatively impacts the intellectual property and equity of the wider Foxtel Media network;•

Advertisers have a responsibility to observe our network policies and provide transparency towards our ad 
specifications and timelines. 

Download the full ad specs here.


