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FOXTEL

PREMIUM SPORT AND
ENTERTAINMENT

OWNED BY A
GLOBAL POWERHOUSE

B e,

HOME TO 50+ GLOBAL
AND LOCAL SPORTS

SPORTS

HOME OF SPORTS

‘BINGE

HOME OF BINGE-ABLE
ENTERTAINMENT

SOCIALS

22M+ REACH ON
SOCIALS
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BROADCAST AND STREAMING OUT OF HOME
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Foxtel Linear, Foxtel Go/Now
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The Power Of Our Ecosystem.

SPORTS
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Social
Duplication

Foxtel Platforms
Annual Reach
Y/

Ad Load Of YouTube BINGE FOXTEL
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14.3M
REAGH 15.1M AUSTRALIANS
WITH FOXTEL MEDIA'S
ADDRESSABLE ADVERTISING

THE ONLY PLACE FOR TARGETED 6.5M 6.0M

CAMPAIGNS WITH A
UNIQUE MESSAGE
FOR EVERY VIEWER.
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Source: Jun 2025, Roy Morgan.
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A Premium Content Slate
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Local Productions / “Partner Content
Our Commitment To Premium Home -grown v ExperienceWorld Leading Content,
Content Enhances Viewing Experiences Delivering A Diverse Range Of Popular Films,
Offering Fresh Perspectives And Innovative Series And Exclusive Content That Resonates
Storytelling Ensures That Australian Stories With Viewers Of All Ages And Provides
Continue To Thrive And Reach New Cutting-edge Storytelling And Beloved
Audiences. Franchises.
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GENERAL ENTERTAINMENT
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Foxtel Media Is The
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Foxtel Is The True Home
Of Sport, With Access And
Rights To Over 50 Codes,
For Years To Come Across
Foxtel Linear, Kayo, Foxtel
Go and Now Also On
Binge.
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1 Broadcast, 7 Ad Experiences.

SOCIALS DIGITAL
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Meanwhile, In-program Integration Pulls Through From Linear And Across To Kayo, Go, And Venues.
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Your Brand Has Space To Perform On Foxtel
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'S MOST WATCHABLE
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WHO IS WATGHING?
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FOXTEL

Foxtel is one of +ABOUT THE AUDIENCE n

subscription television and
streaming company, offering a ® P
wide range of live sports, movies,
drama, and lifestyle content.

With highly engaged audiences who 49% 51%
pay for the opportunity to access

Foxtel ds suite of pr emi
and entertainment.
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Foxtel Go is the companion app

included with all set top box

subscriptions. It gives users accessto ABOUT THE AUDIENCE

the premium Foxtel and Fox Sports

& content and can be viewed as a live

% [ 4 ®
stream or on-demand.

That means we deliver our content to
a range of personal devices, 49% 51%
expanding our audience and giving

them access to their favourite content

anywhere, anytime, on the go.
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KayoisAustrali ads #1 sport

streaming platform.

Kayo has over1.6 million subscribers ABOUT THE AUDIENCE
and with the ability to account share
~we see an average of 2.5 profiles per
account. With 85%+ active each week
for an average of 8 hours, our unique
reach averages4.3m per month.

: , 42% 58%
Kayo offers over 50+ sports including

- AFL, NRL, F1, MotoGP, Supercars and
Netball plus a range of Sport from
around the world.

More than 90% of total viewing is live

% and 78% via the connected tv. \w YW
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'BINGEisAustrali ads | eading

entertainment streaming platform

with +1.5m subscribers ABOUT THE AUDIENCE

and 25,000+ hours of premium

L | content available. BINGEsubscribers
. are young, affluent (83% under age

54) and skew female (57% female/

43% male).

57% 43%
The averageBINGEuser consumes 16

hours of content per week. BINGEhas
a maximum of 4 mins of ads per hour,
 allowing for a superior viewing

~ experience for customers providing
better cut through in a low -clutter \w YW
__, environment for you, our advertisers
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Fox Sports i1 s Aus tABOUTTHEAUDIENC%
producer of sports television

coverage and is homg te@ Australiads
favourite subscription tv sports
channels, as well
® umber one general sports website,
foxsports.com.au 28% 72%

Fox sports offers its brand partners
unique and innovative solutions for all
your advertising and sponsorship
goals.
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Networks High Household Income Analysis.

< . 46.30%
With FoxtelHavligaaudi am dNielsen
Higher Household income and % OF VIEWERS WITH A HIGH

HOUSEHOLD INCOME OF ($140K+)
propensity to spend more for
premium services , we know that 42.05%
they have the disposable cash to SR
spend across the key retail
periods.

FOXTEL BiNGE Kayo
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AUDIENGES WITH FOXTEL MEDIA
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. Ve 3
Audience Segments . |

Powered By Robust And
Credible Sources

-FOXTEL

CHARACTERS

Powezred by Ewperian and QommBank i —
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FOXTEL

Foxtel 0s Data Str at e cHyRACTERS
Your Audience

Through Certainty Of Foxtel O

st
L% iy DELR DS CRISE, [BERennes QU Deterministic Matching To Clients And Partners,

Certainty Of Audience Ensures High Quality Data That Performs
Kayo/Binge/Foxtel '@: % @ /,
A\
A Name n + _
A Email (Verified) Certainty of Deterministic Quality = High
A Mobile (Verified) Audience Matching to Data Performance
A  YOB " ‘. Partners
[ ~—\
SVOD = Paying Subscribers Certa_unty Bl BElE Farhas
A Accurate of Audience . _ ,
A Reliable *Sxperian. CommBankiQ & INFOSUM /4
Google Ad Manager
A Valuable ’ ’
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More Addressable, High -value Audiences CHARACTE

WHAT DOES THIS MEAN FOR YOU?

Opportunity To Add Scale With
Minimal Wastage To Your Campaigns
By Allowing You To Target Beyond
Demo To Household Wealth,
Purchasing History, Sport Fandom And
Creative Context.

FOXTEL

EXAMPLE SEGMENT CATEGORIES
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B2B
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LUXURY LOVERS

G~

AUTO OWNERS

s

ELECTRIC
CAR INTENDERS

ﬁ
BUILDING NEW
HOME

IF=if

HOME
RENOVATING
INTENDERS

/\\

{2}

MORTGAGE
DEMAND

=

CREDIT CARD
DEMAND

o=

AUTO LOAN
DEMAND

7

ENTERTAINMENT
LOVERS

i

BEAUTY
ENTHUSIASTS

—
ECO & SOCIALLY
CONCISIONS
CONSUMERS

Il

FITNESS
ENTHUSIASTS

=

HOUSEHOLD
CREDIT DEMAND

&

—

PERSONAL LOAN
DEMAND

%

CREDIT RISK
SUPPRESSION

CREDIT
CARDHOLDER
SUPPRESSION

<

SELAVMANAGED
SUPER FUND

&

GROCERY BUYERS

R

HEALTH &
WELLNESS
ENTHUSIASTS

=
[\
—
CAR INSURANCE
INTENDERS

&=

PET OWNERS

/{//X‘
GENERAL

INSURANCE
INTENDERS

©

HOME DECO &
LIFESTYLE
ENTHUSIASTS

.

gl

TECHNOLOGY
ADOPTERS

0

RENTERS

HOMEOWNERS

40

HAS MORTGAGE

HOME & CONTENTS
INSURANCE

INTENDERS

Y.

HEALTH
INSURANCE
INTENDERS

&

TRADIES

DOMESTIC TRAVEL
INTENDERS

&

INTERNATIONAL
TRAVEL
INTENDERS

I

TRAVEL
INTENDERS

®

AFL FANS

L)
~
U

NRL FANS
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CRICKET FANS

)

AMERICAN
SPORTS FANS

os

F1&
MOTORSPORTS
FANS
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Commbank [Q Drives
Effective Outcomes At All
Stages In Your Campaign

CommBankiQ

Powered by ‘ o quantium
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